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Introduction

The existing logo uses
multiple typefFaces in black
and cream, some with drop
shadows, in a circular motif
containing a deep red
starburst on a lighter red
background, angled left.




Evolution

The fFirst two logo options are
evolutions of the existing
logo. They retain the red and
black, the large W and the
starburst but have been
straightened up, simpliFied
and use a more modern
typeface.
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Option 1

Pros

Continuity: The logo harks back to
the current logo and will be
recognisable to customers.

Cons

Continuity: Staying too close to the
old logo could begin to look dated
and imply a hesitancy to move
Forward into the future.

Complexity: Despite simplification,
this is still a complex logo. It won't
reproduce well at small sizes and
looks “busy".
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Format 1 Format 3

Every design option includes
three Formats:

Format1is the primary choice
whenever possible.

Format 2 is a secondary choice
available when the available space
requires it.

Format 3 is for use where aniconis
needed, eq. social media profiles.



Option 2

Pros

Continuity: The logo harks back to WE L D I N G

the current logo and will be SUPPLIES DlRECT

recognisable to customers.

Less Clutter: Option 2 has less
clutter than option 1, although it is
still a relatively busy design.

cons Format1

Continuity: Staying too close to the
old logo could begin to look dated
and imply a hesitancy to move
Forward into the future.
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MONTHLY DEALS

www.weldingsuppliesdirect.co.uk

FREE DELIVERY ON ALL ORDERS OVER £75 ¥
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Format 3

COMPACT MIG WELDER

The engine-drives MOSA Magic Weld 200 YD is 2 lightweight, professional
th electronic control of the welding current capable of defivering up

+ Single-Phase, SOHz aux current,
erter generated

+ Protective frame

+ Dry weight: 72kg

s XV: v
+ Includes MIG Torch, Work Return Lead, Earth Clamp & Regulator y ‘V:" o * Dimenslons: £30mm x 470mm

xS40mm

+ Multi-function inverter - MIG, MMA, Flux Cored & Lift-Arc TIG =k . At-MlicmewA(prtnun

LpA): 103 dB(A) (78 dB{A) @ 7 m)

+ Digital display

+ High duty cycle

+ Advanced control circuitry

+ Suitable for 0.6MM - 1MM wire

+ Stable welding arc with minimal spatter
+ Burn back control

+ Spool gun interface

+ Wire inching feature

S0A / MMA 10A - 250A

PatNo 501861240

tLne: 01952 582260 Freephone 0800 121 gg
phone 02




Revolution

The next two logo options
are revolutions of the
existing logo. They retain key
elements like the colour
choice and circular motif, but
take it in @3 new and different
direction.
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Option 3

Pros

Continuity: The logo retains the
shape and the key colours of the
current logo.

Adaptability: The logo can easily be
repurposed for different uses, and
made single-colour where needed.

Extensibility: Visual elements of the
logo lend themselves to being
extended into a full branding
scheme.

Cons

Fluidity: The hand-lettering of the W
is offset by the more structured
lettering of the name, but an even
more structured logo may be more
appropriate to the business.
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The: UK's premier online welding
€quipment and supplies distributor
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Option 4
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Pros Format 2

Continuity: The logo retains the
shape and the key colours of the
current logo.

Adaptability: The logo can easily be
repurposed for different uses, and
made single-colour where needed.
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Format 1 Format 3

Extensibility: Visual elements of the
logo lend themselves to being
extended into a full branding
scheme.

Cons

Fluidity: The hand-lettering of the W
is offset by the more structured
lettering of the name, but an even
more structured logo may be more
appropriate to the business.




Request

This option was one that was
requested, based on the SIG
Sauer logo, and other similar
logos. This presents a
departure from previous
designs while retaining the
circular motif and the same
colour palette.
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Option 5

D WELDING

Pros Format 2

Continuity: The logo retains the
shape and the key colours of the
current logo.

Adaptability: The logo can easily be
repurposed for different uses, and
made single-colour where needed.
SUPPLIES DIRECT

Cons Format 1

Originality (lack of): There are many
similar logos (SIG, MG fFor example).




Wild Cards

The Final two options are
complete departures from
the previous design.
Retaining the black and red
colour combination for
continuity, the designs point
to a new direction and 3
difFFerent way of thinking.
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Option 6
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Pros Format 2

Continuity: The logo retains the key
colours of the current logo and a
circular element.

Adaptability: The logo can easily be

[
repurposed for different uses, and
made single-colour where needed. @ I' .G
Originality: It presents a forward UOOUCIT AIrecCk 7 a7

motion, demonstrating a progressive

company not locked in the past. Format1

Format 3

Cons

gy,
P

Fragility: The thin lines and round
shapes may not be appropriate to
the business.
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Option 7

‘V WELDING
SUPPLIES DIRECT
Pros Format 2

Continuity: The logo retains the key
colours of the current logo.

Adaptability: The logo can easily be
repurposed for different uses, and
made single-colour where needed.

WELDING
Grantion that demonsttectmtthe. SUPPLIES DIRECT “V

company is not standing still.

Format 1 Format 3

Strength: It's a strong and stable
structure more appropriate to the
business type.

60
Cons 952 5823.‘)‘(
Difference: This has the least 1% ',O diré '
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similarity with the current logo and
may need time to become
recognised by customers.




What next?

Give some thought to whether one logo in particular stands
out to you more than all the rest.

After picking one (or if you can't pick one) take a look
through the other logos again and pick out any individual
design elements you would like included in the final logo.

Once you have made a decision and made some notes, let
me know at hello@philiposborne.co.uk. | will produce the
next draft and send it back to you for the next round of
"evisions.




