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SPINAL CORD STIMULATION:
An Underpenetrated Market with Low Referrer Awareness

Chronic Pain Is Severely Undertreated in the US
• Six million Americans suffer from 

debilitating chronic pain 
• Less than 10% of eligible patients seeking 

treatment for chronic pain eventually 
receive an SCS trial 

Source: JP Morgan market model of patients with back and leg pain
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60,000
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600,000
seeing a pain 
specialist

Low Awareness of SCS for Chronic Pain Among Referrers 
• 61% of potential referring physicians did not consider 

referral to a pain specialist for SCS as part of their 
chronic pain treatment algorithm 

Antony, Ajay. Barriers to Referral for SCS Implementation. Presented at NANS 2017.
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Unsure of patient selection

Top Barriers to Referral of SCS Candidates 
Survey of Referring Physicians



OUR BRAND

The Free-to Brand
• Emphasizes functionality
• Highlights SCS as a non-opioid alternative
• Motivating, Unique, Relevant

Our Process
• Partnership with creative agencies
• Research driven and globally applicable: 

• 180 Patients interviewed
• 15 Pain Specialists interviewed

Our Purpose
• Increase awareness to SCS & HF10
• Educate patients seeking chronic pain 

treatment options



OUR MULTI-CHANNEL STRATEGY

Patient Materials Best-in-Class Digital 
Awareness Program

Practice Led Market 
Awareness Tools



PATIENT MATERIALS: HELP PRACTICES ENHANCE PATIENT
EDUCATION

Waiting Room Loop
Brochures

Posters
APP Tools



OUR DIGITAL AWARENESS EFFORTS
MISSION: EDUCATE PATIENTS

Advertising Website Physician 
Searches

Patient 
Assessment

Email Capture



OUR DIGITAL AWARENESS EFFORTS
MISSION: EDUCATE PATIENTS

Advertising Website Physician 
Searches

Patient 
Assessment

Email Capture

546,590
56,619

46,739

20,985Data Sources: Google Analytics, Marketing Cloud
*Data Jan 1 – August 31

8,883 calls to 
practices



DIGITAL IMPACT BY STATE

Jan 1 – Aug 31, 2018

Sessions: 28,651

Physician Searches: 2,404

Patient Assessments: 2,289

Practice Calls: 279

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option

Washington State Case Study



#HF10MATTERS – OUR SOCIAL COMMUNITY

• Opportunity to share patient stories
• Posting of 1-2 new stories per week
• Each story reaches 10 – 100k individuals
• 1000+ patient comments month, excellent 

opportunity to educate



#HF10MATTERS – OUR SOCIAL COMMUNITY

Patient Education – Q&A Success Stories



PRACTICE LED MARKET AWARENESS TOOLS

HF10 Promotion
Local and Digital Advertising

Education Events
Patient or Referrer Education Events

Public Relations (PR)
Press Releases or Newscasts



PROMOTIONAL TEMPLATES

Use advertisements to raise awareness of HF10 availability in practice.

Print ad template Facebook ad templateAwareness postcard Web embedded
content

Email template



PROMOTIONAL TEMPLATES

Performance Rehabilitation & 
Regenerative Medicine

Real World Examples – Web Content
Space City Pain Specialists 

http://www.performancerehabnj.com/spinalcordstimulation
https://spacecitypain.com/spinal-cord-stimulation

http://www.performancerehabnj.com/spinalcordstimulation
https://spacecitypain.com/spinal-cord-stimulation


PATIENT EDUCATION EVENT

Use the invitation templates and tools to empower practices to host 
education events on HF10.

Event Invitation Templates
(print flyer, postcard, email template)

Patient Awareness Deck ICD-9/ICD-10 Code List
for Potential SCS Patients



PATIENT EDUCATION EVENT

Real World Examples – Dr. Freeman



PATIENT EDUCATION EVENT

Real World Examples – Dr. Nairizi



NEVRO PRINT CENTER:
NEW RESOURCE TO ORDER & PRINT TEMPLATES

Nevro Print Center is an online portal where practices customize and order branded 
print assets to support local awareness advertising and events.

Nevro Print Center Templates

Customize branded template with 
event and practice information

Review, select print quantities, and order

<< Demo Video >>

https://nevro.box.com/s/pm8f8d45tte8fx7z63hx9itym3cfzesz


PR

Increase local awareness of HF10 by empowering practices to partner with 
local news agencies.

1. Practices pitch to a 
media agency

2. Speaker can use Fast Facts 
sheet as guide to answering 
questions on air 

3. Practices can provide B-Roll 
footage and demo models 
during newscast 



PR

Real World Examples – Patient Success Stories



By State Local Impact



WASHINGTON STATE DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 28,651

Physician Searches: 2,404

Patient Assessments: 2,289

Practice Calls: 279

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



OREGON STATE DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 13,215

Physician Searches: 1,092

Patient Assessments: 1,198

Practice Calls: 119

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



IDAHO DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 762

Physician Searches: 94

Patient Assessments: 104

Practice Calls: 37

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



MONTANA DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 658

Physician Searches: 2,106

Patient Assessments: 93

Practice Calls: 10

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



WYOMING DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 76

Physician Searches: 4

Patient Assessments: 5

Practice Calls: 6

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



UTAH DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 11,218

Physician Searches: 913

Patient Assessments: 906

Practice Calls: 76

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



COLORADO DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 13,328

Physician Searches: 1,122

Patient Assessments: 1,040

Practice Calls: 456

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



ARIZONA DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 24,724

Physician Searches: 2,226

Patient Assessments: 2,093

Practice Calls: 262

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



NEW MEXICO DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 871

Physician Searches: 148

Patient Assessments: 101

Practice Calls: 36

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



NEVADA DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 3,142

Physician Searches: 343

Patient Assessments: 280

Practice Calls: 781

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



CALIFORNIA DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 7,788

Physician Searches: 872

Patient Assessments: 526

Practice Calls: 239

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option

SF-OAK-San Jose-Monterey-Salinas



CALIFORNIA DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 14,916

Physician Searches: 1,396

Patient Assessments: 980

Practice Calls: 752

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option

LA-Santa Barbara-Santa Maria-San Luis Obispo-Bakersfield



CALIFORNIA ARIZONA DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 10,904

Physician Searches: 919

Patient Assessments: 785

Practice Calls: 132

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option

San Diego-Yuma



CALIFORNIA DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 3,015

Physician Searches: 477

Patient Assessments: 332

Practice Calls: 105

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option

Sacramento-Stockton-Modesto-Fresno-Visalia-Chico-Redding-Eureka



NORTH DAKOTA DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 478

Physician Searches: 68

Patient Assessments: 58

Practice Calls: 12

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



SOUTH DAKOTA DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 557

Physician Searches: 74

Patient Assessments: 70

Practice Calls: 6

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



NEBRASKA DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 6,615

Physician Searches: 594

Patient Assessments: 527

Practice Calls: 58

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



KANSAS DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 1,398

Physician Searches: 181

Patient Assessments: 163

Practice Calls: 18

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



WISCONSIN DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 17,845

Physician Searches: 1,831

Patient Assessments: 1,586

Practice Calls: 336

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



OKLAHOMA DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 18,670

Physician Searches: 1,724

Patient Assessments: 1,474

Practice Calls: 165

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



IOWA DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 1,561

Physician Searches: 237

Patient Assessments: 192

Practice Calls: 91

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



ARKANSAS DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 1,797

Physician Searches: 292

Patient Assessments: 241

Practice Calls: 43

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



MISSOURI DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 27,856

Physician Searches: 2,716

Patient Assessments: 2,361

Practice Calls: 363

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



LOUISIANA MISSISSIPPI DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 2,780

Physician Searches: 466

Patient Assessments: 297

Practice Calls: 122

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



ALABAMA DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 1,820

Physician Searches: 367

Patient Assessments: 276

Practice Calls: 42

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



GEORGIA DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 7,947

Physician Searches: 1,180

Patient Assessments: 846

Practice Calls: 479

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



SOUTH CAROLINA DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 10,407

Physician Searches: 1,256

Patient Assessments: 1,008

Practice Calls:  96

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



NORTH CAROLINA DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 24,392

Physician Searches: 2,312

Patient Assessments: 2,083

Practice Calls:  718

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



TENNESSEE DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 5,987

Physician Searches: 1,057

Patient Assessments: 754

Practice Calls:  204

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



KENTUCKY DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 2,052

Physician Searches: 321

Patient Assessments: 267

Practice Calls:  40

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



ILLINOIS DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 15,250

Physician Searches: 1,853

Patient Assessments: 1,445

Practice Calls:  122

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



INDIANA DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 14,362

Physician Searches: 1,292

Patient Assessments: 1,277

Practice Calls:  79

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



MICHIGAN DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 7,840

Physician Searches: 1,183

Patient Assessments: 934

Practice Calls:  144

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



OHIO DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 22,384

Physician Searches: 2,412

Patient Assessments: 2,143

Practice Calls:  322

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



PENNSYLVANIA DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 21,202

Physician Searches: 2,472

Patient Assessments: 2,039

Practice Calls:  420

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



NEW YORK DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 15,157

Physician Searches: 2,681

Patient Assessments: 1,538

Practice Calls:  397

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



MAINE MASSACHUSETTS NEW HAMPSHIRE DMA 
CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 4,387

Physician Searches: 659

Patient Assessments: 444

Practice Calls:  137

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option

Portland-Auburn-Bangor-Presque Isle-Boston-Manchester



VIRGINIAS DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 4,452

Physician Searches: 711

Patient Assessments: 591

Practice Calls:  79

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



ALASKA DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 290

Physician Searches: 45

Patient Assessments: 27

Practice Calls:  16

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



HAWAII DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 406

Physician Searches: 47

Patient Assessments: 33

Practice Calls:  8

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



MINNESOTA DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 3,014

Physician Searches: 375

Patient Assessments: 300

Practice Calls:  234

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



CONNECTICUT MASSACHUSETTS DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 10,160

Physician Searches: 1,014

Patient Assessments: 838

Practice Calls:  148

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option

Hartford-New Haven-Providence-New Bedford-Springfield-Holyoke



MARYLAND WASHINGTON D.C. DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 4,964

Physician Searches: 698

Patient Assessments: 531

Practice Calls:  105

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option

D.C.-Salisbury-Baltimore



FLORIDA DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 27,160

Physician Searches: 2,749

Patient Assessments: 2,244

Practice Calls:  395

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option



GEORGIA FLORIDA DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 9,954

Physician Searches: 1,523

Patient Assessments: 1,010

Practice Calls:  401

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option

Tallahassee-Thomasville-Tampa-St. Petersburg-Miami-Ft. Lauderdale-West Palm Beach-Ft. Pierce-Ft. Myers-Naples



TEXAS DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 48,236

Physician Searches: 3,696

Patient Assessments: 3,119

Practice Calls:  592

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option

Houston-San Antonio-Austin-Beaumont-Port Arthur-Corpus Christi-Harlingen-Weslaco-Brownsville-McAllen-Laredo-Victoria



TEXAS DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 50,832

Physician Searches: 4,046

Patient Assessments: 3,587

Practice Calls:  518

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option

Dallas-Ft. Worth-Waco-Temple-Bryan-Tyler-Longview-Abilene-Sweetwater



TEXAS DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 855

Physician Searches: 112

Patient Assessments: 106

Practice Calls:  32

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option

Odessa-Midland-El Paso-Lubbock-Amarillo



TEXAS OKLAHOMA DMA CASE STUDY

Jan 1 – Aug 31, 2018

Sessions: 1,138

Physician Searches: 130

Patient Assessments: 114

Practice Calls:  21

Key Take Away: 
More people are learning about 
and gaining access to HF10 as a 

treatment option

San Angelo-Sherman-Ada-Wichita Falls-Lawton
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